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1 Annual Report 2019-20 

Message from the Founders 

Dear Friends,  

It gives us immense pleasure to present Annual Report of SCORE Livelihood Foundation for 

the financial year 2019-20. During this period, we increased our footprint and further 

validated our operating models and touched more lives through our new partnerships.  

On one hand, we focused  on scaling  up of our existing flagship initiatives/programmes like 

SHEudyami-Accelerating Self Reliance and SARALSamudaay- Sustainable Action for 

Resilience and Advanced Livelihood; on the other hand, we devised and tested new 

programme such as SMITA- Sustainable Model for Innovation and Target market Access, 

focusing on formation and strengthening of collectives, ENJOY- Entrepreneurship Journey Of 

Youth to drive self-reliance, A2-A3-Agriculture Alternatives - Assessment, Advocacy and 

Adaptation targeting farmers, and SHEsamriddhi – Financial resilience programme ensuring 

prosperity of women and community. Our programmes have transformed 26000+ lives and 

impacted their livelihoods. 

 So far, we have reached out to 54 districts in 9 states of India through our innovative and 

sustainable livelihood approaches, enterprise promotion and entrepreneurship 

development, digital financial literacy initiative, hygiene and sanitation awareness campaign, 

and inclusive and integrated community development.  

SCORE nurtures an open and transparent organisational culture, imbibed in respect, integrity, 

transparency, ownership, commitment and team work. It gives an impetus to the collective 

wisdom, and drives towards the ‘common good’ or ‘community wellbeing.    

Collaboration among our dedicated team, partners, business development service providers 

and friends has made a difference. This ensured a strong connect with the community even 

during Covid-19 crisis, and subsequent lockdown phase and beyond.    

Learning from our project targeted to school children & their families on hygienic and healthy 

practices in Uttarakhand, embolden us to encourage such behavioural change in communities 

and target groups, especially during this Covid crisis. Such initiatives reinforced the efforts of 

local administration, and proved beneficial. We have achieved several other milestones too 

which are the major highlights of the report. It also captures our journey to achievements. 

We owe our success to every stakeholder and express our heartfelt thanks to our valued 

partners, and donors for their inestimable and consistent support. We are deeply indebted to 

our team for their significant contribution and relentless effort in designing a robust action 

agenda and creating innovative solutions that touched thousands of lives.  
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As SCORE turned 3 in August 2020, we have set a goal to ensure inclusive and sustainable 

livelihood for more than 2, 00,000 people by 2023.We aspire to build a platform to infuse 

positivity in people’s life. We invite all who share the same passion to join hands together to 

transform the world and to make it a better place. 

“Democratisation of commerce is based on everyone having the right to exercise their roles as micro 

consumers, micro producers, micro entrepreneurs, micro investors, and micro innovators. Access to 

information removes the first impediment to building this brave, new world. Information asymmetry 

has always been at the heart of poverty.”  

― C.K. Prahalad, The Fortune at the Bottom of the Pyramid 
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Reflection on the path crossed and way ahead  

At SCORE, we take a conscious call on defining problem and aligning it to the local needs and 

aspirations. Furthermore, we consider the ‘whole’ while dealing with any aspect of the project 

initiative, look beyond project intervention, address sustainability questions, and inculcate 

values. Projects implemented during 2019-20 and their outcomes indicate an unceasing effort 

and a passion for enhancing capabilities of various segments, community institutions, 

wellbeing and eco-system for local economic revival.    

Milestones achieved and success echoed is an outcome of our collective effort, efficient 

partnership, and blending of local wisdom, institutional and knowledge resources. Pooling in 

competencies objectively, evolving quality norms and designs for effective delivery and an 

impact driven value framework have been our core approaches while conceiving an idea and 

in its execution.     

At the outset, synergy with community institutions, government bodies, technical and 

resource support agencies, grassroots organisations, financial institutions and market has 

paved the way for a dialogue on community action and promoting convergence.  

In our journey, we are grateful to donor agencies who entrusted in our vision. Without their 

support and contribution, reaching the set destination would have been a challenge. Our 

valued partners and teams endeavored to actualise our shared dreams. Today we are able to 

share and celebrate success as community and the people, who were at the core in our 

programme designs, together defined the journey, destination and joined hands with a 

renewed hope.   

The more we delve into the challenges, dilemmas and opportunities of social sector, the more 

we realise the complexities, barriers and means of dissecting its multiple intricate layers. 

While collective conviction crystalises towards a better understanding, we continue to put 

our best foot forward to resolve problems and convert adversity into an opportunity.  

Walls around us may appear too high but a renewed hope makes us believe that ‘scaling is 

not impossible’; paths ahead us may be steep and uneven, but past insights and optimism 

would lead us to the ‘light’, … we will continue to move ahead in our journey with 

determination to add value in everything we pursue. 

We continue to raise our bar in scaling up of our models, reaching out to unreached 

geography and touching more lives, testifying innovative ideas and generating new 

knowledge as we proceed with our vision in the upcoming years.        

 

Dr. Jayanta Mitra, 

Chief Impact Officer  
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SCORE* is a social enterprise aspiring to build innovative and scalable models to strengthen 

resilience of individuals and communities, and to empower them with sustainable and inclusive 

livelihood options. Our strength lies in identifying needs, creating pragmatic convergence-based 

solutions and effective implementation for sustainable outcome. Our competent team and their 

ability to provide end to end solution distinguish us from others.  

*SCORE refers to SCORE Livelihood Foundation 

 

 

  

Goal 

To ensure livelihood 

impact for more than 

2,00,000 people by 

2023 

Vision 

Establishing eco 

system for enabling 

and enriching 

livelihood 
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Our Concepts & Programmes 

Our programmes have been designed on ground level insights, challenges and felt needs of 

communities. Building resilience, enablement and sustainability through pragmatic models 

and convergence are the underlying principles of all the programmes.    

 

Our Sustainable Impact Framework 
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A Reflection on Accomplishments 

Resilience Building through Livelihood & Enterprise Promotion 

 

Project SHEudyami- Initiatives in Gujarat, Madhya 

Pradesh & Bihar 

Fullerton India Credit Company Limited (FICCL) has taken a remarkable step to promote and 

support the women entrepreneurial culture in India. In this regard, FICCL has supported the 

AWAG to implement the “SHEudyami” project which is one of the flagship products of SCORE 

to create women entrepreneurs through building their technical & entrepreneurial skills 

followed by forward and backwards linkages. “SHEudyami” is a socially and economically 

empowered woman who is a role model for other women. “SHEudyami” is a concept towards 

creating women entrepreneurs from semi urban and rural parts of India. 

The project targeted 350 women who 

were an integral part of this 

Programme cycle. The project 

primarily focused on literate/semi-

literate women of 18 to 35 years of age 

who either had some basic skills or 

were willing to learn and to be a part of 

the enterprise initiative. 

The project was implemented in 8 different locations of 6 districts in aforementioned states. 

Nikita Vishwakarma from Indore asserted: “SCORE 

has helped me by providing this training, now I 

have started earning and I believe that this earning 

would increase gradually. My dream is to run a 

center, where I can also help other women who are 

in dire need of work”  
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 Following phases of the project helped in creating a path towards empowerment:  

  

‘Stitching &Tailoring’ and ‘Madhubani Painting’ were the main components of training 
programme which was followed by an awareness camp on self-reliance and exposure visits 
covering diverse aspects of entrepreneurial journey. Further women were oriented about 
ILO’s Start Your Business module. These training sessions enhanced their trade related skills, 
boost their confidence, and help them to develop an overall understanding of the business. 
After completion of trainings, women started working from homes, and earned around Rs. 
60-80 per day. However, they are subject of market forces. During festive season or other 
occasions, their earning ranges between Rs. 200–300 per day due to high demand for their 
services.   

Training Duration Output 

Vocational training 
(stitching/tailoring/painting) 

50 Days Tailoring 
training in Gujarat & MP 
Madhubani painting, 75 
days training in Bihar 
and 175 days 
stitching/tailoring 
training in Rajasthan 

(a). Stitching skills enhanced 
(b). Market need based apparel stitching skill 
acquired 
(c). Learnt basic sketching on different media 
and color contrast  
(d). Mastered different designs and patterns 

Entrepreneurship skill 
training  

15 Days in Gujarat, MP, 
Bihar & 3 days in 
Rajasthan 

(a). Learnt the basic dynamics of Business  
(b). Gained understanding about the process 
of setting up of micro-enterprises and running 
small businesses 

 

It is said that patience pays which has been proved in this case. Time bound training, quality 

consciousness and strong determination eventually enabled the women to acquire requisite skills 

and enter into an earning cycle. Such positive life changing experience made them optimistic about 

future. 

  

Set-up of the Project 
Management Unit

Customozation of 
the Traning 

curriculum as per 
the need and 

previous learnings 

Location finalistaion Trainer selection

Assigning roles & 
responsibilities

Trade selection 
Mobilisation of 

women participants 

Training

- vocational training

- Enterprise 
development

Market linkages

 350 women were imparted training on need-based skills in 8 different locations of 3 states (Bihar, 

Gujarat & Madhya Pradesh). Out of 350, 148 women started working either full time or part time 

from their home (as they are housewives).  
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Project SHEudyami - Initiatives in Rajasthan 

Fullerton India Credit Company Limited (FICCL) has also supported Pragati Bharat to 

implement the “SHEudyami” project 

The project was implemented in 

Udaipur, Jodhpur and Bhilwara 

districts of Rajasthan.  

The target beneficiaries were 

women who had some basic 

stitching skills, majority of them 

weredrawn from Gram Shakti 

Customers and had the zeal to work. 

Under this Garment Production 

centers were successfully set up at all training locations. 

SAKHI Vastra Utpadan Kendra, SADHNA centre runs in Udaipur and Delwara. SANSKRITI and 

Shiv Shakti Vastra Utpadan Kendras are operational in Jodhpur and Bilwara respectively. Post-

training most of them chose to work from home to achieve targets set by  centre.  

Udaipur 

 

12 women associated  

 

 
20 self-employed  

Jodhpur 

 

22 women associated  

 

 
15 self-employed  

Bhilwara 

 

22 women associated   

 

 
12 self- employed                       

 

Delwara 

 

10 women associated  

 

 
10 self-employed  

 

The participants were trained on relevant market related skills. The beneficiaries are planning 

to set up their boutiques. 

Production Center  

➢ Business Management System has been set up -Tracks the progress, turnover and 

earning by each participant 

➢ Work progress Tracking system has been set up - Includes details of the receipt of the 

materials to stitch, work completed and payment received. 

➢ Each beneficiary is provided passbook - Indicates their work history and payment 

received/due on daily basis. 
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➢ 185 participants from Bhilwara, Delwara, Jodhpur and Udaipur centers have been 

certified on successfully clearing the assessments. 

Demand oriented training led to sustained work order:  

➢ Local work providers frequently visit as Guest lecturers. Trainees get market related 

inputs. 

➢ 50% of the participants showed their willingness to work from Production Centers. 

Remaining 50% trainees were keen to work/stitch from their homes. 

➢ For proper functioning of the training centers committees were formed.   

We worked with   SADHNA at 

Udaipur. SADHNA provides 

alternative incomes to tribal, rural, 

and urban slums dweller women. A 

strategic link with SADHNA helped in 

leveraging their support in advanced 

training, assessment and also 

engaging the target group in the 

production cycle for a sustained 

income.   

Training, re-training, and continuous grooming led to a productive engagement and 

strengthened team’s resolution. 

 

 

Project SHEudyami – Initiatives in Gujarat 

 

SCORE initiated constructive dialogue with adolescent girls in four locations (Balundra, 

Kakwara, Goura and Veerampur) in Banas Kantha district of Gujarat with Smile Foundation. 

SMILE Foundation has been engaged with this segment of population, addressing nutritional 

deficiency and imparting life skills to these young girls who needed it most. With the help of 

SMILE local team, their screening/selection was carried out for skill training on how to 

generate a business idea and start business, factors that require attention, how to assess 

demand and market etc. SCORE enlarged /improved their entrepreneurial skills for promoting 

self-employment or enterprise creation, providing need based vocational trainings, linking to 

market Thus, facilitating their entrepreneurial journey. This initiative envisioned building 

entrepreneurship among women in India. 
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The aim was to groom selected girls to promote micro enterprises. Only 13 out of 18 selected 

girls went ahead of starting their businesses. 

The entire initiative centered around stitching 

and tailoring, beauty parlor and cosmetics. 

These girls were provided advanced training 

and   basic kits.  

They were guided through the process and 

their business cards and display 

boards/signage were designed to spread the 

message around about these business ventures and make them visible in the community. 

They started their small businesses and got into an earning cycle. Continuous follow up and 

encouragement led to positive outcome. 

Our small initiative has brightened these girls’ lives. Continuous dialogue and support 

turned their zeal into micro level start-ups. Their success story will inspire other girls to step 

out and mould their destiny.   
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Entrepreneurship Skills Development 

Partnership with Ministry of Micro Small and Medium Enterprise (MSME) 

Ministry of Micro Small and Medium 

Enterprises (MSME) in partnership 

with International Labour 

Organisation (ILO) has customised its 

Entrepreneurship Skills Development 

Programme (ESDP) and used ILO’s 

Start and Improve Your Business 

contents, methodology and approach 

of delivering the enterprise 

development training. Team from 

SCORE was involved in this 

customisation process and orienting 

MSME trainers about the 

new/customised training programme 

and related methodology to deliver 

the training. 

Under this assignment, SCORE had 

trained around 55 enterprise 

development trainers from central and 

northern part of India. A 10 days 

training session was conducted on 

business idea generation and startups, 

at every location. Around 300 people 

participated in them.   

MSME’s People and Process Development Center (PPDC) at Agra engaged SCORE as a training 

delivery partner to deliver the ESDP-SIYB programme to the potential entrepreneurs (both 

men and women) in Lucknow, Kanpur, Kanpur Dehat, Unnao, Orai, Agra and Firozabad.  
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Business Start Up Training to the Youth of 
Tanzania 
In partnership with MSME, PPDC, Agra, 3 days 

business idea generation and business start-up 

training was conducted for 10 Tanzanian 

nationals at People and Product Development 

Centre, Agra.  

The programme provided the practical aspects 

of an enterprise development in general and 

specific to Tanzania context on the basis of the 

discussions with the participants. Each 

participant validated respective business idea and prepared the business plan.  

 

Partnership with Foundation of Rural Entrepreneurship Development (FREND) 

For the training of 3500 rural women in the states of Bihar and Uttar Pradesh, SCORE was 

involved in designing need-based course module in consultation with FREND and Google, 

India Office. The module was designed keeping the rural Indian women in mind to help them 

start and improve their nano enterprise. 

Further, SCORE was involved in capacity building endeavour of these women under project 

SAKSHAM, conceptualized by FREND, to improve their socio-economic condition by imparting 

entrepreneurship training and providing them a structural framework. The project aimed on: 

➢ creating 3500 rural woman entrepreneurs; 

➢ developing and strengthening entrepreneurship capabilities among rural women;  

➢ creating an enabling environment for self-employment or enterprise creation; and 

➢ making women self-reliant. 
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The boxes given below indicate SCORE’s phase wise engagement in project SAKSHAM - 

 

 

 

SCORE and FREND had multiple rounds of deliberations and through these iterations final 

content was developed aligned with the needs of women trainees.  

 

Partnership with MSME and FREND enabled SCORE to get involved in every stage of 

planning, content designing, and delivery which also led to mutual learning.  

  

Phase 1 - Strategic Planning, 
content development 

Phase 2 - Capacity building of the 
Block and District Coordinatros to 
help womne trainees to choose a 

suitable buinsess ideas

Phase 3- Training delivery of the 
women traiees to help them in 

business prototype and business 
start up
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Integrated Community Development 

Project SARALsamudaay 

LTHE appreciated and supported our SARALSamudaay concept and 

agreed to adopt it in its CSR mandate.  

The Project was rolled out during 2018-19 and 2019-20 in five villages— Hanumanpura, 

Sikandarpura, Bakrol, Ropa and Mastupura in Waghodia Taluka of Vadodara district. It aimed 

to women, adolescent girls, children of both the sezes. It aimed on integrated community 

development through capacity building, sustainable livelihood generation and building 

community resilience.  

We partnered with a local organisation AWAG for project implementation, and endeavoured 

to turn the human resource into a productive segment through skilling, institutional 

strengthening and market linkages.  

The reach of our project is evident from the total households and target population break-up 

depicted in the table below: 

Total Number of Households in 5 villages Total Number of Beneficiaries 

Ropa – 127 
Mastupura – 131 
Bakrol – 190 
Sikandarpura – 653 
Hanumanpura – 121 

Women – 1140 
Adolescent Girls – 727 
Children – 325 

 

Primary focus of the project was on transforming lives of women and adolescent girls through 

building vocational, life and soft skills, digital and financial literacy, legal and hygiene 

awareness. Besides, formation of women’s collectives helped create a space to come together 

which led to greater bonding, articulation and exploration of possibilities ahead – this 

experience is life changing and has eventually led to an enhanced self-image.  

 

 

 

Igniting minds; opting for cleaner 

and greener choices  

Under this project demonstration techniques were used to spread awareness and instill 

behavioral change among school children and adolescent girls on issues of water, health, 

hygiene & sanitation, waste management and climate change.  
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Besides, a legal awareness camp for adolescent girls and women to increase knowledge and 

awareness about their rights so as to lead a life of dignity and equality. 

Powering lives for self-reliance  

The livelihood training provided adolescent girls and women a common platform to connect 

with each other with a sense of common purpose — a powerful transition in life especially 

from a state of ‘pessimism and passivity’ to ‘optimism and active participation’.   

A structured approach for building skills and transforming lives: 

Vocational trainings were provided through setting up the training facilities in the villages or 

sponsoring the fees of the participants and enrolling them to the training centers.  

Further, Digital Literacy training was imparted that covered aspects of digital devices, modes 

of communication, internet, functions of mobile phone, digital payment and security 

protocols. Financial Literacy included aspects on income & expenditure, investments, savings, 

debt, types of bank accounts, how to assess financial needs, and plan financial resilience, 

manage deposits etc.  

 

  

•253 participantsBusiness idea generation training

•254 participantsVocational training

•240 participantsLife skills training

•240 participantsBusiness startup training

•102 participantsFinancial & digital literacy training

 

livelihood 
orientation

business 
idea 
generation

need based 
vocational 
training

life skills to 
vocational 
trainees

enterprise 
developme
nt to 
vocational 
trainees
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Charting out alternative choices  

The SARALsamudaay facilitated the process of setting-up nano-enterprise for a sustainable 

livelihood and building resilience of women of all ages.  

In Ropa and Mastupura villages hand holding and follow up support was provided to set up 

Nano Enterprises. Two women’s enterprises were created on stitching and tailoring - Saheli 

VastraUtpadan Kendra (18members) and Vikash Vastra Utpadan Kendra (14 members).  All in 

all, 32 women benefitted out of entrepreneurial skill training, technical and life skills training, 

market exposure and linkages. As they mastered over the skill of hand purse making and 

stitching blouses, and got into an earning cycle, their average earnings ranged between Rs 

2000 to 4500 per month.  

Following are some activities: 

Paper Bowl Making is an initiative of Asha Padia product center which has been established 

in Bakrol village. Automatic paper bowl making machine got installed there and 10 women 

got involved in running and managing this enterprise. The buy-back model has ensured 

earning of INR 100/ day.  

Backyard Poultry Farming is another example of collective enterprise. Training and exposure 

visit made selected households in Bakrol and Sikandarpura understand the entire process and 

poultry management techniques. 64 women, part of SHGs chose poultry farming as a means 

of livelihood.  

Production center for stitching and tailoring at Hanumanpura trained women in making cloth 

bags and pouch and the centre started receiving orders from vendors.  10 women got involved 

in running and managing the production center. Women undertook the responsibility of 

running and managing the production center. 

A Beauty center opened in Bakrol village to provide services and beauty products, employed 

3 women. Bhumika Ben, a former trainee, launched her own beauty parlor in Hanumanpura 

village.  

All these cases indicate an increased level of confidence, risk-taking ability, passion and 

determination among women, and to do something constructive out of their lives. Such 

instances will indeed ignite many more minds in the days to come. 
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Bonding towards prosperity  

The project nurtured women’s collectives and created an identity. 

Members of women’s self-help groups (SHGs) have become 

determined in carrying out economic activities, shown signs of 

leadership and solidarity. Above all, a forum shaped up for internal 

bonding, sharing and ventilation among group members.   

Adolescent girls and women have been grouped around a common 

need or interest such as menstrual hygiene, healthy practices, abuses 

and legal remedies. This also created a safe space for intra group 

dialoguing and to ventilate their pent-up emotions.     

Men’s group was also formed and continuously encouraged for 

collective community action and was involved in SARALsamudaay 

project.   

Fostering vibrant eco-system   

The project supported children and youth by augmenting their world with appropriate 

infrastructure, learning tools and sports kit.  

School infrastructure was refurbished and a library was set up for school children in Bakrol 

village. Further, cupboards and 93 books were provided. Besides, science lab equipment and 

indoor games were provided to boost the mental capacities of the students at Bakrol and 

Hanumanpura. A small playground with sports and outdoor games at the Anganwadi has 

been created. Sports equipment and cricket kits were provided to Bakrol, Sikandarpura and 

Hanumanpura, vital for physical and mental growth. Improved learning environment and 

equal access to library, refurbished anganwadi have made a difference in their behaviour 

pattern, shaped perception, ensured joyful learning and improved childhood. 

 

Greening the mind  

Tree plantation as part of climate change awareness programme across the 3 villages (Bakrol, 

Sikandarpura and Hanumanpura) and dialogue with community, school and resulted into 

community action.  Cooperation of local Panchayats proved effective in tree plantation 

initiative. Sarpanch, children and youth groups enthusiastically participated and ensured that 

transplanted plants are taken care of. This also reinforced our belief that together we can 

achieve more.    

  

Total 17 groups formed 

in project locations in 2 

years  

SHGs: 5 (80 members);  

Adolescent girls’ groups: 

3 (55 members); 

Children’s groups: 3 (64 

members) 

Women’s groups: 3 (40 

members); 

Male’s groups: 3 (13 

members) 
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Exchange of knowledge and learning 

The integrated community development initiative recognised the significance of seamless 

flow and exchange of information, knowledge and learning at community level for continuous 

improvement, and blending of scientific knowledge with local wisdom for collective 

wellbeing.  

Inscription of proven practices: 

‘Infographics’ and ‘Programme messaging’ at community level helped inform the community, 

take them along and create a community stake. Infographics displayed key focus areas and 

reinforced good practices such as ‘Savings & Credit’, ‘Girls’ Education, ‘Youth & Livelihood’, 

‘Good & Healthy Habits’, and ‘Sanitation’.  

Programme banners, signposts at key locations displaying important Helpline numbers and 

project related facts/figures across the project locations echoed the essence of collaboration 

and power of collective action.    

Community Dialogue - SAMVAD:  

‘SAMVAD’ encouraged intra-community interaction, exchange of information and knowledge 

and cross learning among various stakeholders. 

The event was organized in last week of December, 2019 in Hanumanpura Village, Waghodia. 

Leadership teams and representatives from L&T Hydrocarbon Engineering, government 

bodies, local panchayats, media, partner agencies and community participated. Community 

groups left a mark and made a strong statement as they could showcase their products, 

services, and talents. It showed their willingness to contribute and strengthen the local 

economy.  

 SARALsamudaay successfully demonstrated an integrated model. This initiative is an 

outcome of effective community mobilization and communication with stakeholders, 

partnership among state and civil society organisations, PRIs and residents of operational 

areas. Further strengthening of enterprise models and community institutions would help 

deepen the process and in making it a people-led community development model. 
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Sanitation & Health  

Project HOPE  

SCORE joined hands with Jagran Pehel and Reckitt Benckiser in taking the mandate of 

“Healthy India” forward and envisioned rolling out the project “Hygiene Education in Primary 

Schools” in14 primary schools of Sitarganj region in Uttarakhand. It was started in October 

2019 and completed by the end of February 2020.   

The major purpose was to induce behavioral change and adoption of hygienic practices 

among the school children who would transfer this knowledge to the families, thus affecting 

their communities. The theme revolved around improving health of school children and 

influencing community at large. 

Anything learned during childhood remains forever, so we targeted children in their formative 

years to instill certain values, practices and behaviour. Keeping this noble purpose in mind, 

we trained the selected group of teachers in schools to bring behaviour change for adoption 

of hygienic and healthy practices through classroom training and demonstration.         

Key Achievements:  

➢ Introduced Bal Sansad (Child Parliament) to ensure ownership and sustainability of the 

initiative.  

➢ Considering the school children and their families, almost 6500 people have been 

implicitly impacted in the community. 

➢ SCORE developed a robust approach and process for effective delivery of the project.  

➢ Carried out Training of Trainers for 28 primary school teachers on 23 November, 2019 

at Block Resource Centre (BRC), Sitarganj. 

➢ A strong commitment of the Principals and teachers helped in successful 

implementation. 

Facts & figures 

Total no. of schools shortlisted: 14  

Total no. of students attended sessions: 1406  

Total no. of trained for sessions: 28  

Total sessions delivered in each school: 45  

Total no. of hygiene corners created: 14  

Child parliament formed: 11 schools  

Painting competitions held: 14 schools  
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➢ Regular school visits, co-training, group quizzes and games/sports created greater 

interest.  

➢ Learning through work books and kits, displays 

and demonstrations generated a positive 

response.    

➢ Baal Sansads formed/revived in schools and 

were entrusted with the role of maintaining 

hygiene corners. This has generated 

enthusiasm and ownership.  

➢ In few schools, discussion with the SMCs helped 

in engaging the teachers and parents in 

monitoring adoption of healthy practices.  

➢ Painting competition in schools on the key 

theme helped in transferring core messages of 

hygiene and health. 

➢ Parents recognised how children adopted such 

practices and also lauded such initiative.    

➢ Sustained focus, effective project monitoring 

and engagement of school principals, teachers and BEO helped win over challenges 

and minimise risks. 

 

Project HOPE is a replicable initiative and establishes the point that convergence along with 

commitment of all the actors, effective communication and imaginatively designed content 

can make a huge difference on people’s lives particularly young minds, and instilling values 

that can shape their destiny.  

 

  

Gurmeet is a student of Loka school. His 

mother observed: “He regularly washes 

his hands and feet ever since he 

attended sessions on hygiene and also 

tells everyone in the house to wash 

their hands and feet properly when they 

return home from outside”.  

Sukhwinder’s parents asserted: “These 

days he brushes his teeth regularly and 

washes his hands with soap before 

eating”.   

Md. Ashib, a student of class V in 

Primary School TurkaTisor noted: “We 

should wash hands before eating so that 

we do not get sick”. 
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Impact Data 

 

Livelihood Training Attended by Adolescent 
Girls/Women 

Collectives Nurtured and Enterprise Promoted 

➢ Vocational training - 850 
➢ Life skills - 1275 
➢ Financial literacy - 24000 
➢ Digital literacy - 350 
➢ Entrepreneurship skills - 5500 
➢ Sanitation & preventive health guidance 

– 650 

➢ Total collectives promoted - 8 
➢ Community institutions strengthened - 17 
➢ Production centers promoted - 5 
➢ Total number of people engaged in 

production process – 150 
➢ Number of enterprises set up - 23 
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Value Created 

 

How we look at success 

➢ Increased level of confidence  
➢ Increased motivation & urge to connect with opportunities  

➢ Increased voice & dignity  

➢ Vibrant ecosystem  

Life beyond numbers - Few voices of those whose lives transformed  

 

Nira Ben, ASHA worker at Bakrol, Vadodara, Gujarat stated: “Training programme provides wings to the 

women and adolescent girls to dream about their future and fulfil the same…. now scenario is changing 

and girls are taking lead in development and decision-making process within the family and it is a positive 

sign of development”.   

Renuka, a trained lady from Sikanderpura, Vadodara, Gujarat remarked: “Prior to the trainings women 

and girls never came out of their houses but now they are sitting together, talking to each other, started 

earning, even if it is less and have adopted hygienic practices. The well-designed skills training changed 

their thinking and lives.”   

Urmila Ben, SHG member at Bakrol, Vadodara, Gujarat remarked: “SARALsamudaay project is a 

panacea for women. Training and awareness sessions, SHGs formation and strengthening etc. empower 

rural women for collective action.” 

Md. Ashib, a student of Std. V in Primary School from Rudrapur, UttarakhandTurkaTisor noted: “We 

should wash hands before eating so that we do not get sick”. 

Gyatri, Sagar, and MP: “Training programme was a memorable journey for me…Now I understand 

financial products and services better now”. 

Seema, Ahmednagar, Maharashtra:“Training has improved my financial management skills and has 

turned me to be an effective Trainer.”  

Ganga Ahirwar from Nand Bagh colony, Indore, Madhya Pradesh observed: “Today I share my power, 

pride and my dream of starting my own venture…I express my gratitude to SCORE for showing me the 

way and helping me chart out a new course…” 
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Qualitative dimensions matter 

Socio-cultural issues are often complex, multi-dimensional and baffling. Being on the ground, listening 

to people and deeper observations do help in comprehending the complexity, interrelations and 

uniqueness. Human reality speaks for itself as we connect with them, their challenges, inhibitions, 

aspirations and attempt to interpret incidences, patterns and responses. Statistical figures often do 

not explain the ‘whole’, and individual and group experiences, often varied, in terms of substantiating 

facts/figures and human/community behaviour, and its existence and functioning.   

 

 

Our thinking and commitment 

Adding value in everything we lay our hands on through a need-based and community 

centered response and thought leadership. We believe in building synergy, shared goals, 

evolving replicable models, and promoting good practices. 

WE are committed to bettering lives, ways of living and enhancing access as well as choices 

for continuity and resilience… 
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Internal initiatives 

Team strengthening 

Building competence of our core team has been an area of focus from the beginning and 

hence deputation for such opportunity enabled in knowledge updation, acquiring new 

knowledge and in building institutional synergy.  

Madhuban 
Pandey 

- Public Policy Programme for 
Executives from Vision India 
Foundation 

- Promotion of Youth Employment 
in Fragile Settings conducted by 
ILO’s International Training Center 
in Turin, Italy 

 
Janardan Singh - Biz –SAKHI Master Trainers 

Development Programme by 
NIDPR, Hyderabad   
 

 

Kumar Ravi - CSR a Strategic Approach from 
University of Pennsylvania 

- Specialized Module on Children, 
Human Health, Cities and Climate 
Change from UNCC: Learn 

- Project Management Essential 
from MSI 

- Financial modeling for social sector 
from ACUMEN 

- Skills Development in Rural 
Informal Sector from NIRDPR, 
Hyderabad 

 
RashminaVadia - BIZ-Sakhi Master Trainers 

Development Programme By CED 
& UNDP 

- Social work practicing arenas Post 
Covid-19-an Indo-Canadian 
perspective by the maharaja Sayaji 
Rao University of Baroda 

- Training programme on Social 
Work Interventions during COVID-
19 under UGC-DSA Programme  
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Auditors’ Report 
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2019-20 Events 

International Women’s Day – 8 March 2019 

 

IFCCI CSR Conclave & Awards 
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SAMVAD – A multi-stakeholder dialogue  
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Media & Publications 

 

 

 

PEEDA, Nepal’s Sixth Edition of its annual magazine 

“Energy Insight” on the thematic area “Renewable 

Energy and Environment”. 

A glimpse of event such as “SAMVAD” covered 

extensively in local media at Vadodara 
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Partners & Clients 
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Regd. Address I B4/107, Second Floor, Safdarjung Enclave, New Delhi - 110029, India 
Regional Office I 97/5(2) First Floor, Civil Lines, Behind Dena Bank, Jhansi-284001 

+91 9721754958 
+91 5103 590104   www.scorelive.in 

“Many more corners yet to be reached and many more hopes to be rekindled!... 

1000 miles journey ahead…” 

info@scorelive.in 
madhuban.p@scorelive.i

n 


